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The 8+1 dimensions of quality of life
Based on academic research and several initiatives,
Material living conditions (income, consumption and material conditions)
- Productive or main activity
Health
Education
Leisure and social interactions
Economic security and physical safety
Governance and basic rights
. Natural and living environment
\ Overall experience of life

\ \ Note : This article is part of the Eurostat online publication Quality of life
/ - indicators, providing recent statistics on the quality of life in

the European Union (EU)
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Nike's Purpose

“Our purpose is to unite the world through sport to create a healthy planet, active
communities, and an equal playing field for all.”

Nike's Vision Statement

_— Nike doesn't provide a separate vision statement,

Nike's Mission Statement

*[ Y10 LLAYT A BODY, Y0U ARL AN ATILLTC

“Bring Inspiration and Innovation to every athlete in the world.”
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Vision
“to provide access to the world’s information in one click.”

Mission
“to organize the world’s information and make it
s universally accessible and useful.”
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2030 Vision Statement

Two areas where we are going to create new value:

HONDA

1. Advancement of “Mobility” The Power of Dreams

2. Value Creation for People’s Daily Lives

2030 Vision

Serve people worldwide with the
“joy of expanding their life’s potential”

- Lead the advancement of mobility and enable people everywhere in the world to improve their daily lives -
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Thai Premier Multinational Energy Company
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The Thailand Research Fund
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THE WORLD BANK

World Bank Purpose & Vision
The Bank's stated purpose is to "bridge the economic divide
between poor and rich countries." It does this by turning "rich

country resources into poor country growth." It has a long-
term vision to "achieve sustainable poverty reduction.

World Bank Goal
The World Bank has set two ambitious goals to push extreme

poverty to no more 3 percent by 2030, and to promote
shared prosperity and greater equity in the developing
world
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THE WORLD BANK World Bank Focuses

To achieve this goal, the Bank focuses on several areas:

1. Overcome poverty by spurring growth, especially in Africa.

2. Help reconstruct countries emerging from war, the biggest
cause of extreme poverty.

3. Provide a customized solution to help middle-income countries

remain out of poverty.

Spur governments to prevent climate change.

Work with partners to bring an end to AIDS.

It also manages international financial crises and

promotes open trade.

7. Work with the Arab League on three goals. They are to

improve education, build infrastructure, and provide micro-

loans to small businesses.

Share its expertise with developing countries. Publicize its

knowledge via reports and its interactive online database.
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unicef

UNICEF Vision
UNICEF's vision statement is “to create a world where the
rights of every child are realized.”




UNICEF Mission Statement

UNICEF is mandated by the United Nations General Assembly to

advocate for the protection of children's rights, to help meet
~ their basic needs and to expand their opportunities to reach
\ their full potential.

\
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*UNICEF is guided by the Convention on the Rights of the Child and strives to establish children's rights as enduring
ethical principles and international standards of behavior towards children.
*UNICEF insists that the survival, protection and development of children are universal development imperatives
that are integral to human progress.
*UNICEF mobilizes political will and material resources to help countries, particularly developing countries, ensure a
"first call for children" and to build their capacity to form appropriate policies and deliver services for children and
their families.
*UNICEF is committed to ensuring special protection for the most disadvantaged children — victims of war, disasters,
— extreme poverty, all forms of violence and exploitation, and those with disabilities.
=il *UNICEF responds in emergencies to protect the rights of children. In coordination with United Nations partners and
\ humanitarian agencies, UNICEF makes its unique facilities for rapid response available to its partners to relieve the
\ suffering of children and those who provide their care.
*UNICEF is non-partisan and its cooperation is free of discrimination. In everything it does, the most disadvantaged
children and the countries in greatest need have priority.
*UNICEF aims, through its country programmes, to promote the equal rights of women and girls and to support
their full participation in the political, social and economic development of their communities.
\ *UNICEF works with all its partners towards the attainment of the sustainable human development goals adopted by
\ the world community and the realization of the vision of peace and social progress enshrined in the Charter of the
| United Nations




A world in which everyone can live healthy, productive lives
I envision a world in which everyone can live healthy, productive lives,
regardless of who they are or where they live. I believe the global commitment
to sustainable development — enshrined in the Sustainable Development Goals
— offers a unique opportunity to address the social, economic and political
determinants of health and to improve the health and well-being of people
everywhere. Achieving this vision will require a strong, effective WHO that is
able'to meet emerging challenges and achieve the health objectives of the
Sustainable Development Goals. We need a WHO — fit for the 21st century —
that belongs to all, equally. We need a WHO that is efficiently managed,
dequately resourced and results driven, with a strong focus on transparency,
%\ accountability and value for money.
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Gates Foundation Vision

ALL LIVES
HAVE EQUAL VALUE

we are impatient optinists working to reduce inequity
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BILL&MELINDA
GATESfazmd;ztion

Gates Foundation Mission Statement

Guided by the belief that every life has equal value, the Bill &
Melinda Gates Foundation works to help all people lead healthy,
productive lives. In developing countries, it focuses on improving

people’s health and giving them the chance to lift themselves

out of hunger and extreme poverty. In the United States, it
seeks to ensure that all people—especially those with the fewest
resources—have access to the opportunities they need to
succeed in school and life.

WE BELIEVE

ENSURE MORE CHILDREN
AND YOUNG PEOPLE

SURVIVE AND
THRIVE




WE BELIEVE ir)

—

EMPOWER
THE POOREST

ESPECIALLY WOMEN AND GIRLS,
TO TRANSFORM THEIR LIVES

WE BELIEVE )

WE CAN SAVE LIVES BY DELIVERING THE LATEST IN SCIENCE
AND TECHNOLOGY TO THOSE WITH THE GREATEST NEEDS.

COMBAT
INFECTIOUS
DISEASES

THAT PARTICULARLY AFFECT
THE POOREST
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OUR RESOURCES ALONE ARE NOT ENOUGH, SO WEWORK TO
CHANGE PUBLIC POLICIES, ATTITUDES, AND BEHAVIORS TO
IMPROVE LIVES.

INSPIRE PEOPLE
TO TAKE ACTION

TO CHANGE THE WORLD

ﬁ‘,
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Gates Foundation Values

At the Gates Foundation, we are guided by four core values:
« Optimism - We are impatient optimists by nature: we see the glass
as half full and are motivated to confront problems that others
consider impossible to solve.
_—+ Collaboration - We recognize that our resources and abilities are
\only a small part of what is needed to achieve our goals and that our
\‘impact is greater when we work with others.
+ Rigor - We pursue our mission with focus, discipline, and rigor to
maximize our impact.
- Innovation - We believe that many of the most intractable
pr \blems can be solved only through creative and innovative solutions.
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081- 420-5720




